Medallia Reports Record First Quarter Fiscal 2022 Revenue

* Q1 Subscription Revenue of $106.1 Million, up 19% Year-over-Year
* Q1 Total Revenue of $131.4 Million, up 17% Year-over-Year

SAN FRANCISCO--(BUSINESS WIRE)--June 1, 2021--Medallia, Inc. (NYSE: MDLA), the global leader in
customer and employee experience, today announced financial results for the quarter ended April 30, 2021.

“I'm pleased with our performance in Q1. In addition to record subscription revenue we had our highest
number of quarterly go-lives ever, as we added more new enterprise and mid-market customers,” said
Leslie Stretch, President and CEO of Medallia. “We have more sales capacity and more product than at any
other time in our history and more industry analysts validating our innovation leadership. We have strong
geographic and vertical end-markets and more mature and effective alliances. Following record attendance
at our Experience 21 conference we are focused on execution for the rest of the year and we see an
opportunity to accelerate our subscription growth.”

Financial Highlights for the First Quarter of Fiscal 2022

» Total revenue for the quarter was $131.4 million, an increase of 17% from the same period last
year. Subscription revenue was $106.1 million, an increase of 19% from the same period last year.

» Loss from operations for the quarter was $(50.1) million, compared to loss from operations of
$(32.8) million in the same period last year. Non-GAAP loss from operations for the first quarter was
$(10.5) million, compared to $3.5 million income from operations in the same period last year.

* Net loss for the quarter was $(52.4) million, or $(0.34) per share, basic and diluted, compared to net
loss of $(32.5) million, or $(0.24) per share, basic and diluted, in the same period last year. Non-
GAAP net loss was $(12.1) million, or $(0.08) per share, basic and diluted, compared to non-GAAP
net income of $3.1 million, or $0.02 per share, diluted, in the same period last year.

» Cash, cash equivalents and marketable securities were $540.5 million as of April 30, 2021.

For information regarding the non-GAAP financial measures discussed in this press release, please see the
section titled “Non-GAAP Financial Measures.” Reconciliations between GAAP and non-GAAP financial
measures are provided in the tables of this press release.

Recent Company Highlights

» Recent wins with customers, including: Avianca Airlines, Chalhoub Group, Continental Properties,
Coyote Logistics, Entain Group, Franciscan Health, Freemans Grattan Holdings (FGH), Hewlett
Packard Enterprise, Marks & Spencer, Oracle, PHC Corporation of North America, Reale Mutua,
Southwestern Health Resources, Terex, The Container Store, Valentino, Victoria University, Visier
and Yorkshire Building Society.

»  Several new product announcements at Experience including Adaptive Text Analytics, Market
Research Suite, Medallia Digital Suite, Medallia Developer Network and Total Experience Profiles.

* Recognized as a leader in The Forrester Wave™: Customer Feedback Management Platforms.

* Achieved HITRUST CSF® Certification to manage risk, improve security posture, and meet
compliance requirements.

* Achieved FedRAMP High Authorization.



Financial Outlook

Medallia is providing the following guidance for the second fiscal quarter ending July 31, 2021 and for the
full fiscal year ending January 31, 2022 (stated in millions, except percentages):

Q2 of FY2022 Ending

FY 2022 Ending
January 31, 2022

July 31, 2021
Subscription revenue $113.0 to $114.0
Subscription revenue growth YoY 22% to 23%
Total revenue $137.0 to $139.0

19% to 20%
$(57.0) to $(48.0)
$(12.5) to $(11.5)

Total revenue growth YoY
GAAP loss from operations
Non-GAAP loss from operations

Conference Call

$467.0 to $471.0
22% to 23%
$566.0 to $570.0
19%
$(206.4) to $(186.4)
$(22.0) to $(20.0)

Medallia will host a conference call at 1:30 p.m. PT (4:30 p.m. ET) today to discuss the first quarter of fiscal
2022 results and outlook for the second fiscal quarter and full fiscal year 2022. The conference call will be
available via live webcast and replay at the Investor Relations section of Medallia’s website: https://

investor.medallia.com/events-and-presentations/default.aspx.

About Medallia

Medallia (NYSE: MDLA) is the pioneer and market leader in customer, employee, citizen and patient
experience. The company’s award-winning SaaS platform, Medallia Experience Cloud, is becoming the
experience system of record that makes all other applications customer and employee aware



be recorded in our financial statements. Please see the reconciliation tables at the end of this release for
the reconciliation of GAAP and non-GAAP results. Management encourages investors and others to review
Medallia’s financial information in its entirety and not rely on a single financial measure.

We adjust the following items from one or more of our non-GAAP financial measures:

Stock-based compensation. We exclude stock-based compensation expense, which is a non-cash
expense, from certain of our non-GAAP financial measures because we believe that excluding this item



Non-GAAP Supplemental Financial Information

Subscription billings: We define subscription billings, a non-GAAP financial measure, as total subscription
revenue plus the change in subscription deferred revenue and contract assets, excluding acquired contract
assets.

Note on Forward-Looking Statements

The forward-looking statements included in this press release and in the accompanying conference call,
including for example, the quotations of management, the statements under the heading “Financial Outlook”
above, the information provided in the “Financial Outlook” section of the tables below, strategies, discussion
of our commercial prospects, partnerships, estimates of future revenues, operating income/loss and
expenses, stock-based compensation expense and related employer payroll tax expense, amortization of
acquired intangible assets, acquisitions and acquisition-related costs, restructuring and other expenses,
amortization of debt issuance costs and income tax benefits, and the impact of the ongoing COVID-19
pandemic and related public health measures reflect management’s best judgment based on factors
currently known and involve risks and uncertainties. These risks and uncertainties include, but are not
limited to, potential disruption of customer purchase decisions resulting from global economic conditions
including from an economic downturn or recession in the United States or in other countries around the
world, timing and size of orders, relative growth of our recurring revenue, potential decreases in customer
spending, including as a result of the COVID-19 pandemic and related public health measures, uncertainty
regarding purchasing trends in the cloud software market, customer cancellations or non-renewal of
maintenance contracts or on-demand services, developments in and the duration of the COVID-19
pandemic and the resulting impact on our business and operations, and the business of our customers and
partners, including the economic impact of safety measures to mitigate the impacts of COVID-19, our
potential inability to manage effectively any growth we experience, our ability or inability to develop new
products and services, increased competition or new entrants in the marketplace, potential impact of
acquisitions and investments, changes in staffing levels, and other risks detailed in periodic reports we filed
with the Securities and Exchange Commission, including our Annual Report on Form 10-K filed with the
SEC on March 22, 2021, which may be obtained on the Investor Relations section of Medallia’s website
(https://investor.medallia.com/financials/sec-filings/default.aspx). Additionally, these forward-looking
statements involve risk, uncertainties, and assumptions, including those related to the impacts of COVID-19
on our business and global economic conditions. Many of these assumptions relate to matters that are
beyond our control and are changing rapidly, including, but not limited to, the timeframes for and severity of
social distancing and other mitigation requirements, the impact of COVID-19 on our customers’ purchasing
decisions and the length of our sales cycles, particularly for customers in certain industries highly affected
by COVID-19. Significant variation from the assumptions underlying our forward-looking statements could
cause our actual results to vary, and the impact could be significant. All forward-looking statements in this
press release are based on information available to us as of the date hereof. We undertake no obligation,
and do not intend, to update the information contained in this press release or the accompanying
conference call, except as required by law.

© 2021 Medallia, Inc. All rights reserved. Medallia®, the Medallia logo, and the names and marks
associated with Medallia’s products are trademarks of Medallia. All other trademarks are the property of
their respective owners.



Medallia, Inc.
Condensed Consolidated Balance Sheets

(in thousands)
(unaudited)



Medallia, Inc.
Condensed Consolidated Statements of Operations

(in thousands, except per share data)
(unaudited)

Three Months Ended April 30,
2021 2020

Subscription $ 106,071 $ 88,992

Total revenue 131,374 112,691

Subscription 24,156 17,344

Total cost of revenue 47,698 39,563

Operating expenses:

Sales and marketing 72,980 52,015

Total operating expenses 133,730 105,892



GAAP to Non-GAAP adjustments include stock-based compensation expense and related employer payroll
tax expense, amortization of acquired intangible assets, acquisition-related costs, amortization of debt
issuance costs, option acceleration payments, restructuring and other, and income tax benefits as follows:

Three Months Ended April 30,

2021 2020

Cost of revenue:

Subscription $ 3,584 $ 1,961

Professional services 2,383 2,881
Operating expenses:

Research and development 4,858 12,311

Sales and marketing 12,365 10,536

General and administrative 16,340 8,593
Other income (expense), net 827 —
Benefits from income taxes (23) (696)
Total $ 40,334 $ 35,586




Three Months Ended April 30,
2021 2020



Medallia, Inc.
GAAP to Non-GAAP Reconciliations

(in thousands, except percentages)
(unaudited)

Non-GAAP gross profit reconciliation:

GAAP gross profit
GAAP gross margin

Add:

Stock-based compensation

Employer payroll tax expense related to stock-based compensation
Amortization of acquired intangible assets

Non-GAAP gross profit

Non-GAAP gross margin

Non-GAAP subscription revenue gross profit reconciliation:

GAAP subscription revenue gross profit

GAAP subscription revenue gross margin

Add:

Stock-based compensation

Employer payroll tax expense related to stock-based compensation
Amortization of acquired intangible assets

Non-GAAP subscription revenue gross profit

Non-GAAP subscription revenue gross margin

Three Months Ended April 30,

2021 2020
$ 83,676 $ 73,128
64 % 65 %
3,072 3,593
262 257
2,633 992
$ 89,643 $ 77,970
68 % 69 %
Three Months Ended April 30,
2021 2020
$ 81,915 $ 71,648
77 % 81 %
854 909
97 60
2,633 992
$ 85,499 $ 73,609
81 % 83 %



Medallia, Inc.
GAAP to Non-GAAP Reconciliations

(in thousands, except percentages)
(unaudited)

Three Months Ended April 30,

2021 2020

GAAP operating expenses, as a % of total revenue

Add (subtract):

Employer payroll tax expense related to stock-based compensation (1,340) (1,959)

Acquisition-related costs (2,620) (851)

Restructuring and other (1,450)

Non-GAAP operating expenses, as a % of total revenue 76 % 66 %

Three Months Ended April 30,

2021 2020

GAAP loss from operations, as a % of total revenue (38)%

Add (subtract):

Employer payroll tax expense related to stock-based compensation 1,602 2,216

Acquisition-related costs 2,620 851

Restructuring and other 1,450 —

Non-GAAP income (loss) from operations, as a % of total revenue (8)% 3%
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Medallia, Inc.

GAAP to Non-GAAP Reconciliations
(in thousands, except percentages)

(unaudited)

Non-GAAP net income (loss) reconciliation:

GAAP net loss

Add (subtract):
Stock-based compensation

Employer payroll tax expense related to stock-based compensation
Amortization of acquired intangible assets

Acquisition-related costs

Option acceleration payments

Restructuring and other

Amortization of debt issuance costs

Income tax benefits

Non-GAAP net income ( loss)
Weighted average shares:

Basic
Diluted
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Three Months Ended April 30,

2021 2020
$  (52,421) $  (32,529)
23,601 31,804
1,602 2,216
4,861 1,411
2,620 851
5,396 —
1,450 —
827 —
(23) (696)
$  (12,087) $ 3,057
156,364 135,993
156,364 169,659



Medallia, Inc.
Non-GAAP Supplemental Financial Information
(in thousands, except percentages)
(unaudited)

Trailing Twelve Months Ended April 30,

2021 2020

Increase in subscription deferred revenue 39,830 36,632

Subscription billings 434,641 $ 367,453




Medallia, Inc.
Financial Outlook
(in thousands)
(unaudited)

The guidance figures provided below and elsewhere in this press release are forward-looking statements,
reflect a number of estimates, assumptions and other uncertainties, and are approximate in nature
because our future performance is difficult to predict. Such guidance is based on information available on
the date of this press release, and we assume no obligation to update.

Reconciliation of GAAP to Non-GAAP Forward-Looking Guidance Measures

Three Months Ending July 31, 2021  Twelve Months Ending January 31, 2022

Low High Low High

Employer payroll tax expense related to stock-
based compensation 3,000 1,500 15,000 9,000

Acquisition-related costs 1,500 500 6,000 3,000

Restructuring and other 2,500 1,000 8,000 4,000
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